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We are a professional Advertising
Agency and Audio, Video, and
Photography Production Company.

Our team brings more than 18 years
of experience in campaign
development, brand consulting,
design, and creative production.

Our multidisciplinary expertise
allows us to elevate and
differentiate every project with a
refined balance of creativity,
objectivity, and strategic vision.



Over the years,

we've had the opportunity
to collaborate with leading
brands, creating
exceptional projects that
embody both innovation
and purpose.
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We bring extensive experience managing complex,
high-impact projects from concept to execution, always
focused on delivering meaningful and memorable results.
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Doing a good job
isn't enough. We are
commiitted to
achieving
excellence in every
project we create.
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We offer a range of services,
including brand strategy
and design, visual identity,
packaging, web
development, and brand
architecture.

VIVE LAS TRADICIONES DE FORMA SEGURA.
EVITEMOS ACCIDENTES.
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We see design as a
universal language.

Everything can be
shaped through
creativity, analysis,
and intention.

Great ideas matter,
but when guided by
professional
craftsmanship, they
become work that
truly stands out.



Potenciamos tu produccién con
innovacioén, tecnologia y rentabilidad

NUTRICION
PERSONALIZADA
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Bio fertilizante liquido
enriquecido con acidos
organicos mas

micronutrientes quelatados,
propiedades biologicas,

- fisicas y quimicas del suelo
mitigando el estrés vegetal

causado por factores

FERTILIZANTE DE ORIGEN ORGANICO externos al manej!o‘del
cultivo.

MICROORGAN!!
(BACerias, hangas.|

FABRSCANTE ¥ TITULAR DEL RECISTRO: mlel’“;ﬂl-Lﬂnm|m725
PRODUCARGO S.A. Bl mrogistorea o 3
PRODUCTORA BE dLCOHOLES La Troncal - Ecuador
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Disefio y
asesoria de
proyectos
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Porque cuando uso sélo lo mejor, € nota.
Con Pintuco Construccién obtienes mejores acabados

con la seguridad de que tu trabajo perdurara con
excelentes resultados por mucho més tiempo.
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Pintura s S.A. Pintuco ;
Pintuc www.pintuco.com

DESTAPA TU SABOR DE HOY

We turn ideas into
visual stories crafted
through concepts,
icons, and symbols
that speak without
words.
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Shaping the messages that define each brand'’s voice.



Brand
Development

Brand development

is the process of creating and
strengthening your professional
services brand.

We help firms grow their brands by
gquiding them through a process
divided into three key phases:

» 1. Brand Strategy
We define your brand's purpose, audience, values, and
positioning—creating a clear roadmap for every decision.

» 2. Brand Identity
We bring your brand to life visually and verbally, from logo and
colors to messaging and design.

» 3. Brand Implementation
We ensure your brand is consistent and recognizable across all
touchpoints, building lasting impact.
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REALIZA LOS
ABONOS
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--------------

REALIZA
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iCOMUNICATE
A NUESTRO NUEVO PBX!
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Mayor duracién
mejor resistencia al calor y mayor capacidad eléctrica
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BOUK ONE

KACIE CLEMENT

BY KACIE CLEMENT



The internet has become an inseparable part of our lives.
Almost everything we do relies on being connected.

Digital marketing leverages a variety of strategies to
communicate, engage, and grow a brand in the digital
space.
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EL EXPERTO TE DA MAS

AL SERVICIO DEL SECTOR
PRODUCTIVO DESDE 1936

NUMERO 58
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Pregunta por nuestros productes o serviclos:
Av. Juan Tanca Marengo 107

¥ Justino Comejo @ 099-291-8853
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We help brands come alive,
creating strategies that
captivate customers and
transform every aspect of the
shopping experience.
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Internal & Encagement

As our area of expertise, we focus on connecting
employees with a company’s objectives,
products, and services.

Our goal is to boost engagement, foster
commitment to organizational goals, and
transform employees into passionate brand
advocates.



Promoting Employee
Well-Being

Enthusiastic
employees
who truly
believe in
their company
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g offerings
naturally share
that passion
with others.
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“VISITA LARUTADE LOS [l CONCIERTO DE

GIGANTES.” INAUGURACION 2017

This makes
internal
marketing and
employee
engagement
essential tools
for amplifying
a brand’s

VISITA "PLANETA
JURASICO"
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its external
presence.




When managers and HR work together, they create a workplace that
inspires collaboration, boosts productivity, and engages employees.

Internal Marketing and Employee Engagement are powerful, but true
impact comes from ensuring every employee feels connected and
fulfilled, strengthening both your company culture and your brand'’s

nuestra mision
Somos gente
competitiva gue crea
relaciones solidas con
nuestros clientes y
consumidores ¢
traves de las mejores
propuestas de valor.,

Sffj walla 1k e e corazén

presence.

nuestra vision
Ser la mejor compania
de bebidas de las
Ameéricas, creando
valor sostenible,
ofreclendo a nuestros
consumidores las
mejores experiencios
con nuestras marcas,
contribuyendo a un
mundo mejor.
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Corporate
Identity

nuestros valores

SouW
excelente

A mi
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o que-

hacemaos sempre
lo correcto




Success lies in
ensuring that
people feel
proud and
motivated to
be part of
your business.

iBienvenido al
Grupo PRIMAX!

Estamos muy felices de que formes parte de
nuestro equipo, te damos una cordigl
bienvenida al Grupo Primax y te deseamos
éxitos en esta nueva etapa

iContamos con tu energia y pasion para
seguir construyendo una historia de éxitol

¢7 PRIMAX

" Fomentamos 2, Vivimos con
la innovacion respeto

@ Vivimos con ’a. W Fomentamos el

- transparencia w 'Y trabajo en equipo
TAPRIMAX

Trabajamos con -\ Vivimos con_
espiritu de servicio energia y pasion

TEPRIMAX . ; SPRIMAX



Gy ECUASAL
PASARLA&LL T IIITIIIe a'a Familia!
ESUNGESTO ES PRIMERO
SIMPLE.

& partir de hoy, lunes 20 de julio, formas parte de un

gran equipo de trabajo del que orgullosamente puedes
4 decir que ya eres parte.
5 Deseamos que junto a nosotres logres cosechar
: muchos éxitos y sigas creciendo profesional y
almente
SEGUN TU AREA Y LAS TAREAS OUE REALICES DEBERAS UTILIZAR
|
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Cuienes formamos la familia ECUASAL

les damos la bienvenida a ésta, tu nueva familia
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/Geuasal, crece con s gende!
8 Juntos “ R ecuasal

Internal marketing should empower middle managers and
leaders to share the company's culture and objectives directly
with employees, with honesty and empathy, understanding

their challenges and supporting them wherever possible.

It's not about changing people — it's about changing the way
they perceive, engage with, and experience the company.



BRAND EXPERIENCE

Selected brands and organizations supported
by our team across the U.S. and Latin America.
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(Contact Information - Get in Touch)

Email: infokreativ@kreativandpartners.com
Phone: +1 (786) 473-2360
Website: www.kreativworldgroup.com
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